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BUSINESS LEADERSHIP

Building leaders who go beyond UNISA



Transforming the City through People
to create dynamic and sustainable
community assets
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e One of the most Impartanttoundations
B for a creating a sustainable city

A Strong Sense of Place
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A Public Benefit Organisation driving inner city rejuvenation projects in

the City of Tshwane through Public Private Community Partnerships



89 Successful projects since 2014

Capital Arts Feast 3

Market@theSheds 65

World Choir Village Tswhane 2018

Public Art projects 3

Open Mic Conversations 9

Fete de la Musique 5

Freedom Park Christmas Market 1

Music in the Park 1

Mandela Day Cleanup 1

Communication & Engagement Campaigns

8300+
Stakeholder Network

Business, International Agencies,
Diplomatic Community, Civil Society,

Job Opportunities
Created per Year

1595+

Residents and Social entrepreneurs.
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PTOWN

ptown

Uniting the Voice of Business.

CITY PROPERTY

Addressing the Future

@ THE WORLD BANK

IBRD « IDA | WORLD BANK GROUP TSHWANE

EVENTS CENTRE

Community Organisations, Professionals,

GREATER ']FSHWAN E

TSHWANE CHAMBER OF OOMMERCE AND INDUSTRY

REGISTERED:
Public Benefit Organisation

Structured to be able to channel
Social Responsibility and Socio-
Economic Development Funding
into the city.

CITY OF

TSHWANE

IGNITING EXCELLENCE

BUSINESS FORUM

L4

arts and culture

Department:
Arts and Culture
REPUBLIC OF SOUTH AFRICA




Conversation Collaboration

Economic Development

Market@theSheds & Events —
Access to market

Market@theSheds SMME
Development Programme

Skills Development at Project
implementation level

Skills transfer programmes

--------

Arts & Culture Development, Events and Tourism

Market@theSheds
International Féte de la Musique

Freedom Park Music & Artisan
Festival

Public Art Projects: Megaphone
Me, Women'’s Wall

Community Arts Projects:
Hammanskraal Bridge & Swimming
Pool

Inner City Arts Hub and Incubation
space

City Maps and Tours (art, heritage,
shopping, recreation, Architecture,
Walk in Mandela’s Shoes etc.)

Driving inner-city Rejuvenation

Recreational, Educational, Transport & Environmental projects

City Re-Cycling Route
Vegetable Gardens

Recreational Play Areas in Public
Parks. Walkerspruit linear Park

Public Study Areas

Recycling stations

Adopt a Spot, greening and cleaning
Cycling and Running Events

City Transport map

Loftus Traffic Circle Beautification
Project

Business Citizenry and Corporate Social Responsibility Projects

Communication, Stakeholder Engagement &

Not-On-My-Block
Inner City Socio-economic Issues

Capital Cleanup & Luv Ur Hood

Brand Building

100in 1 Day/ Mandela Day
Open Mic monthly Conversations
Community Communications
Media liaison

International Communication

Diplomatic Engagement & Joint
Events

Stakeholder engagement

40 Great Projects in the Capital
Publication

Spatial Development,
Urban Design &
Architecture

Research,
Conversations and
Collaboration on empty &
underutilised spaces and
Buildings in the city

Marabastad Spatial Development




Market@theSheds SMME development Programme
Dnvmg Arts Culture and Economlc Development Tourlsm and Soaal Cohe5|on
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Market@theSheds SMME Development Programme

OBJECTIVES

Create a highly, sought-after arts and culture, tourist attraction in the inner city of Pretoria
\évhe_re high volumes of visitors go to experience and buy the best of local art, music, food and
esign.

Provide a platform for local artists, designers, musicians, artisans and entrepreneurs to
showcase their talents and goods.

Create job opportunities for local performers, musicians, artists and casual labourers in the city.

Create a Development Hub where design, art, music, fashion and craft entrepreneurs have access
to traininﬁ, support and development opportunities to become successful working businesses,
develop their skills and grow in their trade to able to provide an offering that is unique, of high
quality, on-trend and in demand.

Facilitate access to other markets for selected musicians, artists, designers, artisans and
entrepreneurs, locally, nationally and internationally.

Create market linkages by facilitating trade relationships between “clients,” SMME’s, local
organisations and the external market.

Facilitate access to finance and other opportunities for SMME’s together with key role players
and partners.



Visitors
per event

1500+

Trader
Opportunities P/Y

Facebook Reach

per event 550"'
153 000+

Events held

since
Facebook Likes Oct 2014

26 595+ a7
Market@theSheds SMME Development Programme

Job Creation since twitter
2014 followers

4785+ 1956

Instagram Job Creation P/Y

followers
1970+ 1595+

Google links

238 000+ results

Voted best Market in Tshwane

2016



Market@theSheds SMME Development Programme
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“Welcome surprise”

(@Xe)X@)®)®) Reviewed 13 August 2015 CC-IW @ |rave|

Funky, arty with a great vibe. Great to have a reason to go into the city again. Great
food variety, all take-aways or sit outside. Mcool new concept.

“Who said there ain't no love in the heart of the city?”
@@E}E)@)® Reviewed 3 weeks ago

What a cool spot. Market@theSheds provides an eclectic atmosphere where beautiful
people meet and enjoy great food and hours of live music. Last week's market was
spectacular with some of the best acapella's | heard in a long time. All topped off with
fried tilapia fish and cassava leaves from Kitoko Kitchen. A must visitl

“Cosmopolitan fun”
@¥EXE)N@)XE) Reviewed 12 April 2016

This is one of the most cosmopolitan experiences on the capital social calendar and a
reflection of how our society should interact on a daily basis. The monthly market never
disappoints and | have made new friends on a number of occasions.

There is good variety of gourmet food stalls and great drinks on offer (wines, craft beer
and cocktails.)

Plenty of space to sit either inside or outside and you can move around depending on
your music taste. The stage is inside where the stalls are and here you can listen to a
wide variety of up and coming artists for different tastes.

Initially it surprised me how safe | felt in this area but now | have come to accept that
safety and parking are no concerns to prevent anyone from attending. The market are:z
is clean, the facilities well managed and the venue seems to be improving constantly.
This is a treat whenever my weekend calendar allows the luxury.

travelstartblog® | K

VOTED

WINNER

show @?@ )

tripadvisor:

Best Markets

K in Pretoria

OFLe CAL

“Market@thesheds” 2016

(@)@)@)®)) Reviewed 3 weeks ago

Market@thesheds is an environment out of the ordinary. The ambiance is great, food is
galore and very tasty, people are great. The event is well organised and well
coordinated. | would urge those people that need a different kind of fun to visit this
Market so that they can come enjoy and also make new friends over good music, great
food and a a drink.

Sunday Times

o Nelghbourhqu
Fig.riewed ﬁr.reeks ago . PRETOR[ANEWS

In a country where inner cities are often visited by necessity and not always by choice,

the Market @ the Sheds recently became Pretorians' hangout place of choice each last

Saturday of the month_ A creative space, gourmet food, a variety of live music, a

cosmopolitan mix of interesting people and an infectious vibe. A gem in the City of

Tshwane. Come see for yourselfl You will be amazed and will keep on coming back for @ .

maore. ; - T‘
H U S E . .'ﬂ

“Inner City Surprize” ANDLEI S URE GAUTENG

Reviewed 4 weeks ago THE PLEASURE OF LIVING HERE NOW i+ st Mo

Mareli Wassenaar deserves a medal for bringing us back to the inner cityl Her brain
child, Market @ the Sheds, brings good food, cool music and a fantastic atmosphere
together. Situated just off the old Church Street, the market is a breath of fresh air in an
inner city, which has sadly become derelict and unkempt. The market reminds of the
Meighbour Goods Markets in Cape Town and Braamfontein: trendy, cool, hip and just
lekker. Safe parking available adjacent to the market or at the State Theatre across the
road. Even children enjoy the experience - there is a courtyard where they can run
around. One can only hope that this gem will convince investors that Tshwane inner city
is worth revivingl




The Féte de la Musique Music Festival in Sunnyside has three
main goals:

* From a cultural point of view: to allow people to discover
new styles of music and hidden local talent.

* As afree community event, to allow people from different
social classes, different age groups and different points of
interest to meet and learn from each other, driving social
cohesion.

e To support and encourage urban rejuvenation in
Sunnyside

Fete de la Musique

Tourism, Brand Building, Arts & Culture Development



DUTCH HERITAGE PROGRAMME: RESEARCH PROJECT

To explore creative solutions for open and underutilised spaces and buildings in the CBD

UDISA

AICP
Marianne




Mega phone me - two interactive, oversize public sculptures
at the Pretoria Arts Museum and at Magnolida Dell.

These megaphone replicas are concerned with crossing the
diversity gap between the socio-economical groups in the
CBD and the suburbs of the City of Tshwane.

Public art uplifts open spaces and creates conversation. By
focusing on elements of the surroundings, as well as using
these artworks to communicate with each other, the
presence promotes curiosity to experience both artworks
that is linked to one another.

The sculptures have become symbols of city rejuvenation
and rejuvenation projects in the city. Ultimately more of
these are to be erected in areas where renewal is driven.

MegaPhone-Me
Public Sculptures
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e
Inner City Arts Hub

A colourful display & development space for the arts in all its forms




t s & Stories from
retxma, T \Warne

Collective Communication

To ensure open and ongoing communication by all stakeholders regarding rejuvenation efforts in the CBD.
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An active citizenry project, focused on creating a litter-free, environmentally-friendly,
well-kept and sustainable city where the community sees themselves as partners in the
drive to keep their neighbourhoods clean, safe and free of signs of disorder.

Love My Hood - Active Citizenry » 3 C Cleanmg

r’(’
* Take pride and ownership o F’* R — Reparation
where you work and live ’; P — Painting

* “No littering” and Cleaning ;%P j[antmg

campaigns T
* Report broken and or On-my-Block - Business Activation

damaged city infrastructure — Communication & Media

Better yet., Repair it . Ephance |nner.C|ty Busmess' LoveMyHood awareness,
* Report Crime Citizenry, buy-in and commitment : :

: : understanding, buy-in and

* A coat of Paint and thus guarantee a sustainable implementation
* Plant a tree / vegetables role for business in the overall P
e Adopt-A-Spot campaign implementation of Vision 2055. Public Recognition

Focus on the small crimes, such as littering, and keep neighbourhoods clean and free of signs of disorder, such as broken windows. The idea is: If the neighbourhood looks as if
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Parc Martin Luther King- Paris, France




URBAN AGRICULTURE

U I, — « activating urban spaces
food-production
job-creation
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Existing site:

Low density residential
area (back of house)

QOccupied by homeless
people

Figure1-15

Figure1-16

= Proposed Children’s playground
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Existing site:

High density high rise residential
area
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Commercial activity

Dilapidated existing play
equipment

Proposed programme
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* Silos

¢ Lack of communication,

* Lack of knowledge about other role-players working on similar projects
Government:

* Lack of Accountability and Ownership

* Lots of talk - little action

* No sense of urgency

* Political and personal agendas

* Political changes

* Silos

* Red Tape

Last 5 years — deterioration, violence, crime, strikes, 3 Mayors, infrastructure, moral

Political and economic climate and social pressure
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A Public Benefit Organisation driving inner city rejuvenation projects in

the City of Tshwane through Public Private Community Partnerships



Capital Collective Objectives

1. Create and maintain a Public Private Community Partnership with the City of Tshwane in aid of city rejuvenation.

2. Create a Platform for community-driven projects to be heard, considered, approved and supported by the City of Tshwane.

3. To drive selected development and rejuvenation projects in the city.

4. Channel Corporate Social Responsibility and Socio-Economic Development funding into the city.

5. Build a Community of Individuals actively involved with and / or supporting rejuvenation initiatives.

6. Advance active business citizenry amongst inner city property- and business owners to take ownership and act on burning issues and the societal

challenges of crime, safety, homelessness, litter, green space, pollution and more.




National
Government

Residents

DIPLOMATIC
COMMUNITY

BUSINESS
COMMUNITY

kf;ﬁ Educational

TSHWANE Ir.-titutions

Interna-
tional
Agencies

Passion
; o / v S Y ate
Community - PROVINC AL &~ Activists
Organisations 0 - GOVERNMENT } PN




A sustainable
initiative bearing
fruit and stimulating
more participatory
action

Growth through
Collaboration
between Public and
Private sector and
the Community

Funding from the
Private Sector and

Support and other sources

Commitment from

Community Project local Government




“Cities have the
capability of Y -
providing something | <%
for everyone, Ly
only because,
and only when,
they are created by
everybody.”

— Jane Jacobs

Author, The Death and Life of Great American Cities
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LA

Changes (in a city) in favour of sustainability

- by business, by national governments, by international
agencies.. help create the conditions.

These facilitate action for

sustainable development at local level

by individuals, families, schools, hospitals, workplaces
and neighbourhoods.

John Fien and Clayton White | UNESCO Sustainable Communities
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Keep it Simple

* Facilitate engagement and Join efforts

* Think Local

* Does it have to be so complicated?

* Don’t let RED TAPE stand in the way of change.

e K M Ask and List i
now More, Ask and Listen « CSl and CSR Corporate Funding

* Do more, Talk less S i )
! e Communication in all directions

* Communication Channels and Citizen Engagement + Go for Lighter Quicker Cheaper

e S t Existi ject . . . .
HPPOFL EXISTINg projects * Think Holistically and Facilitate Collaboration

* Encourage, Enable and Invest in the do-ers .
8 * Get Back to Basics

* Build Capacity

E E — . ' UNIVERSITY of STRATHCLYDE
THE UNIVERSITY oOF B Uotvoraona A"\ INSTITUTE FOR e
NEWCARTLE & nvvcasTL ~/”” FUTURE CITIES o]



UNIVERSITY of STRATHCLYDE A
NEWCASTLE @ University INSTITUTE FOR iz;;%é;z;gg&‘g
AUSTRALIA ' NEWCASTLE ‘ FUTURE ClTlES ~ UNISA

THE UNIVERSITY OF % s Northumbria




